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Scott Hider is MD 
of Bristol-based 
Nationwide Media 
Group (NMG), a 
company with 25 years 
experience of running 
and managing major 
exhibitions, conferences 
and events in both 
business and consumer 
markets. It stages three 
annual business shows 
which have grown into 
major events in the 
local business calendar, 
attracting thousands of business leaders. As well as securing 
high-profi le speakers, NMG puts together programmes of 
invaluable seminars for SMEs. Business Yorkshire comes to 
Doncaster Racecourse on November 25 and 26.

Scott Hider knew from a young age that he didn’t want to work for 
other people. “I wanted to be my own boss. My father was a natural 
salesman and a great inspiration for me to start out in business. As 
a self-made car dealer, he rode out two recessions and traded at 
the same site for 30 years.

“I have a lot of respect for business organisations such as 
Business Link as they provide so much invaluable advice. However, 
for me personally, it was my father who showed me what it means 
to be a naturally good sales person. I also learned a great deal by 
being thrown in at the deep end, starting in advertising sales at the 
age of seventeen.

Aged 18, Scott moved from advertising sales into the exhibition 
market. He then started his own publishing company before 
returning to his passion of organising exhibitions, for a company 
called Nationwide Exhibitions. “My great achievement,” says Scott, 
“has been coming back to that company as Managing Director and 
running the three biggest and best business shows in the country.”

Talking about his own success, Scott quotes an old Chinese proverb 
that says: ‘The fear of failure is always greatest when one is about 
to succeed’. “This has been important for me through my business 
career,” he says. “For me, it is the fear of failing that drives me to 
succeed and achieve great results.”

He also advises entrepreneurs not to worry too much about their 
past mistakes. “Making mistakes is all part of being in business. 
Most important is to learn from your errors and build a better 
operation. If there’s one general pitfall that I have fallen into in 
the past is has been spending too much time dwelling on historic 
performance. You can evaluate the past but you can’t rewrite it, so it 
is not worth wasting energy on.”

Scott believes smart entrepreneurs will actually benefi t from the 
economic downturn. “Businesses should see the recession as an 
opportunity and market themselves aggressively to get an edge over 
their competitors,” he stresses. “The SMEs that are proactive now 
will prosper and be in a stronger market position in the long run. My 
advice to businesses is get out there and market yourself.”

Scott Hider:
Greater Goals Are Achievable 
Through Working Together

FORUM RECOGNISES EXCELLENCE
The Special Metals 
Forum (SMF) recently 
held its inaugural 
annual awards 
dinner at the Mercure 
St Paul’s Hotel in 
Sheffi eld. The dinner 
was attended by over 
80 members of the 
Special Metals Forum 
and their guests

The event, which was 
designed to celebrate 
the achievements of 
its members, included 
presentations to undergraduates on the Higher Level Skills Programme 
run by Rotherham-based NAMTEC. These undergraduates are being 
sponsored by regional companies including Newburgh Engineering, 
Corus, Caparo Metals and Siemens VAI.   The annual award for Titanium 
Researcher of 2009 was presented to Dr Aijun Huang of Rolls-Royce 
(and formerly of the University of Birmingham), the Nickel Research 
Day Best Presentation award went to Nils Warken from the University of 
Birmingham and honours were bestowed upon retiring Titanium Group 
members, John Fowler and David Harvey. 

Alastair Lang of NAMTEC, which runs the Special Metals Forum, 
explains: “This was a hugely successful and enjoyable event.  We wanted 
to reward our members for their achievements over the past 12 months 
and to look to the future and celebrate the opportunities that exist for 
this region’s metals industry on both a national and international level.


